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APPENDIX 2:  
CAREER FOCUSED HIGH SCHOOL PROGRAMS 
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APPENDIX 3:  
EMPLOYMENT FORECAST FOR MIAMI-DADE TARGET OCCUPATIONS 
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This	
  report	
  shares	
  the	
  results	
  of	
  the	
  One	
  Community	
  One	
  Goal	
  resident	
  and	
  business	
  survey.	
  	
  Between	
  July	
  and	
  
September	
  2011,	
  4,133	
  people	
  shared	
  their	
  views	
  on	
  the	
  Miami-­‐Dade	
  economy	
  through	
  this	
  survey.	
  	
  The	
  survey	
  
was	
  offered	
  in	
  English,	
  Spanish	
  and	
  Creole	
  languages	
  to	
  maximize	
  access	
  for	
  all	
  area	
  residents.	
  	
  When	
  the	
  survey	
  
was	
  closed,	
  Spanish	
  and	
  Creole	
  responses	
  were	
  translated	
  into	
  English	
  then	
  aggregated.	
  	
  	
  	
  

At	
  the	
  conclusion	
  of	
  the	
  survey,	
  business	
  managers	
  and	
  owners	
  were	
  offered	
  an	
  opportunity	
  to	
  complete	
  a	
  
second	
  set	
  of	
  questions	
  on	
  topics	
  specifically	
  related	
  to	
  the	
  business	
  climate.	
  	
  866	
  out	
  of	
  4,133	
  participants	
  
completed	
  the	
  business	
  portion	
  of	
  the	
  survey.	
  	
  	
  

The	
  survey	
  results	
  influenced	
  the	
  SWOT	
  analysis	
  in	
  the	
  Competitive	
  Assessment	
  report,	
  and	
  will	
  affect	
  the	
  
selection	
  of	
  target	
  industries	
  and	
  ultimately	
  the	
  priorities	
  of	
  the	
  One	
  Community	
  One	
  Goal	
  Targeted	
  Industry	
  
Strategic	
  Plan.	
  

	
  
Survey	
  Promotion	
  

One	
  Community	
  One	
  Goal	
  must	
  reflect	
  the	
  perspective	
  of	
  the	
  entire	
  community	
  in	
  order	
  to	
  fulfill	
  its	
  promise	
  and	
  
move	
  the	
  economy	
  forward.	
  	
  It	
  was	
  critical	
  that	
  the	
  public	
  survey	
  be	
  accessible	
  to	
  every	
  resident	
  of	
  Miami-­‐Dade	
  
County,	
  to	
  reach	
  far	
  beyond	
  the	
  traditional	
  cast	
  of	
  leaders	
  involved	
  in	
  economic	
  development	
  on	
  a	
  daily	
  basis.	
  	
  
To	
  accomplish	
  this,	
  the	
  survey	
  was	
  made	
  available	
  in	
  three	
  languages	
  and	
  promoted	
  through	
  a	
  wide	
  variety	
  of	
  
channels.	
  

With	
  over	
  4,100	
  responses,	
  the	
  One	
  Community	
  One	
  Goal	
  survey	
  was	
  the	
  most	
  successful	
  survey	
  in	
  the	
  history	
  
of	
  The	
  Beacon	
  Council.	
  The	
  overwhelming	
  response	
  to	
  the	
  survey	
  is	
  attributed	
  to	
  the	
  high	
  level	
  of	
  engagement	
  
and	
  commitment	
  of	
  all	
  of	
  the	
  community	
  wide	
  partners	
  to	
  expand	
  the	
  outreach	
  with	
  continued	
  disbursement	
  to	
  
each	
  organizations'	
  members,	
  contact	
  lists	
  and	
  databases.	
  	
  In	
  addition	
  to	
  sending	
  the	
  survey	
  out	
  to	
  The	
  Beacon	
  
Council's	
  members	
  and	
  the	
  OCOG	
  Steering	
  Committee	
  organizations'	
  members,	
  and	
  as	
  just	
  a	
  few	
  examples,	
  the	
  
following	
  organizations	
  repeatedly	
  stepped	
  up	
  efforts	
  throughout	
  the	
  process.	
  

• Miami-­‐Dade	
  County	
  sent	
  the	
  survey	
  out	
  to	
  their	
  employees	
  via	
  their	
  online	
  newsletter	
  

• Greater	
  Miami	
  Chamber	
  of	
  Commerce	
  transmitted	
  the	
  survey	
  in	
  many	
  of	
  their	
  Newsbreak	
  
communications	
  

• Greater	
  Miami	
  Convention	
  and	
  Visitors	
  Bureau	
  sent	
  the	
  survey	
  out	
  repeatedly	
  in	
  their	
  What's	
  
Happening	
  communications	
  

• North	
  Dade	
  Regional	
  Chamber	
  of	
  Commerce	
  utilized	
  their	
  online	
  newsletter,	
  Chamber	
  Chat	
  	
  

• Coral	
  Gables	
  Chamber	
  of	
  Commerce	
  sent	
  the	
  survey	
  out	
  to	
  their	
  members	
  

• Coalition	
  of	
  Chambers	
  sent	
  the	
  information	
  to	
  all	
  of	
  their	
  member	
  organizations	
  

• Florida	
  International	
  Bankers	
  Association	
  sent	
  the	
  survey	
  out	
  to	
  their	
  members	
  

• World	
  Trade	
  Center	
  Miami	
  transmitted	
  the	
  survey	
  to	
  their	
  members	
  and	
  to	
  their	
  trade	
  database	
  	
  

• Sant	
  La	
  Haitian	
  Neighborhood	
  Center	
  sent	
  the	
  survey	
  to	
  their	
  contacts	
  

• Catalyst	
  Miami,	
  formerly	
  Human	
  Services	
  Coalition,	
  sent	
  the	
  survey	
  out	
  to	
  their	
  contacts	
  

• Miami-­‐Dade	
  Broadband	
  Coalition	
  sent	
  the	
  survey	
  out	
  to	
  their	
  members	
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• Miami-­‐Dade	
  County	
  Department	
  of	
  Cultural	
  Affairs	
  sent	
  the	
  survey	
  to	
  all	
  of	
  their	
  contacts	
  

• Miami	
  Dade	
  College,	
  University	
  of	
  Miami	
  and	
  Florida	
  International	
  University	
  transmitted	
  the	
  survey	
  to	
  
their	
  contacts	
  and	
  alumni	
  

• The	
  Miami	
  Herald	
  included	
  a	
  link	
  on	
  their	
  website	
  promoting	
  the	
  survey	
  to	
  readers	
  

• Miami	
  Today	
  distributed	
  survey	
  information	
  to	
  their	
  subscribers	
  
	
  

Findings:	
  All	
  Respondents	
  	
  

One	
  of	
  the	
  discoveries	
  in	
  the	
  process	
  is	
  that	
  no	
  matter	
  the	
  diversity	
  of	
  the	
  survey	
  respondents,	
  they	
  share	
  many	
  
similar	
  ideas	
  and	
  values	
  related	
  to	
  Miami-­‐Dade’s	
  future.	
  	
  The	
  consulting	
  team	
  found	
  answers	
  to	
  be	
  almost	
  
identical	
  across	
  both	
  new	
  and	
  established	
  residents;	
  English,	
  Spanish	
  and	
  Creole	
  speaking	
  residents;	
  and	
  
younger	
  and	
  older	
  residents.	
  	
  In	
  this	
  sense,	
  Miami-­‐Dade	
  truly	
  is	
  “One	
  Community.”	
  	
  

• The	
  survey	
  asked	
  residents	
  to	
  rate	
  how	
  well	
  Miami-­‐Dade	
  County	
  satisfied	
  their	
  needs	
  across	
  29	
  different	
  
variables	
  related	
  to	
  education,	
  the	
  economy,	
  infrastructure	
  and	
  quality	
  of	
  life.	
  	
  Colleges	
  and	
  universities,	
  
climate,	
  image	
  as	
  a	
  visitor	
  destination,	
  entertainment/recreation,	
  and	
  arts/culture	
  topped	
  the	
  rankings,	
  
receiving	
  scores	
  ranging	
  between	
  3.63	
  and	
  3.9	
  on	
  a	
  scale	
  of	
  1	
  (very	
  dissatisfied)	
  to	
  5	
  (very	
  satisfied).	
  	
  
Government	
  leadership	
  (1.98),	
  job	
  growth	
  (2.03),	
  and	
  mass	
  transit	
  (2.08)	
  received	
  the	
  lowest	
  rankings.	
  	
  	
  
It	
  is	
  interesting	
  to	
  point	
  out	
  that,	
  with	
  the	
  exception	
  of	
  colleges	
  and	
  universities,	
  a	
  majority	
  of	
  topics	
  that	
  
received	
  the	
  highest	
  scores	
  are	
  factors	
  that	
  Miami-­‐Dade	
  is	
  blessed	
  with	
  because	
  of	
  its	
  geographic	
  
location.	
  	
  The	
  issues	
  that	
  received	
  the	
  lowest	
  scores	
  are	
  topics	
  that	
  are	
  in	
  a	
  sense	
  man-­‐made	
  and	
  could	
  
be	
  improved	
  upon	
  with	
  vision,	
  leadership,	
  collaboration	
  and	
  resources.	
  

• Respondents	
  were	
  asked	
  to	
  choose	
  three	
  industry	
  sectors	
  that	
  are	
  the	
  most	
  desirable	
  economic	
  
development	
  targets.	
  	
  Hospitality,	
  tourism,	
  and	
  health	
  care	
  emerged	
  on	
  the	
  top	
  of	
  the	
  list.	
  	
  	
  Also	
  ranking	
  
close	
  to	
  the	
  top	
  are	
  film/entertainment,	
  life	
  sciences,	
  and	
  IT/telecom/software.	
  	
  Petrochemical,	
  
automotive	
  and	
  security/defense	
  received	
  the	
  lowest	
  percentage	
  of	
  votes.	
  

• In	
  addition	
  to	
  selecting	
  target	
  industries,	
  residents	
  were	
  asked	
  to	
  describe	
  the	
  most	
  desirable	
  types	
  of	
  
business	
  operations	
  for	
  Miami-­‐Dade.	
  	
  Among	
  the	
  choices	
  (manufacturing/assembly,	
  sales,	
  
warehousing/distribution,	
  R&D,	
  and	
  headquarters),	
  headquarters	
  and	
  R&D	
  operations	
  ranked	
  the	
  
highest.	
  	
  	
  
Both	
  the	
  target	
  industry	
  and	
  business	
  operations	
  questions	
  scores	
  show	
  that	
  Miami-­‐Dade	
  County	
  
residents	
  are	
  interested	
  in	
  clean	
  businesses	
  that	
  complement	
  the	
  area’s	
  lifestyle	
  and,	
  for	
  the	
  most	
  part,	
  
employ	
  higher-­‐wage,	
  well-­‐educated,	
  creative	
  professionals.	
  

• The	
  survey	
  asked	
  respondents	
  to	
  rate	
  Miami-­‐Dade	
  County’s	
  top	
  three	
  strengths	
  out	
  of	
  a	
  list	
  of	
  16	
  
variables.	
  	
  Geographic	
  location,	
  the	
  diversity	
  of	
  residents,	
  and	
  international	
  presence	
  received	
  the	
  
highest	
  percentage	
  of	
  votes.	
  Government	
  leadership,	
  economy,	
  and	
  job	
  opportunities	
  received	
  the	
  
lowest	
  percentage	
  of	
  “strength”	
  votes.	
  	
  Similar	
  to	
  the	
  earlier	
  “satisfaction”	
  question,	
  the	
  topics	
  scoring	
  
the	
  lowest	
  are	
  issues	
  that	
  can	
  be	
  changed.	
  	
  	
  

• The	
  following	
  question	
  listed	
  the	
  same	
  set	
  of	
  variables	
  and	
  asked	
  respondents	
  to	
  rate	
  the	
  County’s	
  top	
  
three	
  weaknesses.	
  	
  Government	
  leadership,	
  cost	
  of	
  living,	
  transportation	
  infrastructure	
  and	
  job	
  
opportunities	
  (tie),	
  received	
  the	
  highest	
  percentage	
  of	
  votes.	
  

• Overall,	
  Miami-­‐Dade	
  County	
  residents	
  agree	
  that	
  economic	
  development	
  success	
  depends	
  on	
  a	
  balance	
  
of	
  growing	
  and	
  retaining	
  Miami-­‐Dade	
  companies	
  (37.8%),	
  recruiting	
  new	
  companies	
  to	
  Miami-­‐Dade	
  
(35.7%),	
  and	
  starting	
  new	
  entrepreneurial	
  companies	
  locally	
  (27.4%).	
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• Respondents	
  graded	
  Miami-­‐Dade	
  County’s	
  economic	
  performance	
  over	
  the	
  past	
  five	
  years	
  a	
  “C-­‐.”	
  	
  Less	
  
than	
  1%	
  graded	
  it	
  an	
  “A.”	
  	
  43.8%	
  gave	
  it	
  a	
  “D”	
  or	
  “F”	
  average.	
  

	
  

Findings	
  –	
  Business	
  Respondents	
  

866	
  out	
  of	
  4,133	
  participants	
  completed	
  the	
  second	
  portion	
  of	
  the	
  survey	
  that	
  contained	
  questions	
  for	
  business	
  
owners	
  and	
  managers.	
  	
  Highlights	
  from	
  those	
  responses	
  include:	
  

• Businesses	
  are	
  fairly	
  confident	
  about	
  the	
  future.	
  	
  	
  In	
  the	
  next	
  five	
  years,	
  40%	
  of	
  business	
  managers	
  
expect	
  their	
  company	
  to	
  increase	
  employment	
  in	
  Miami-­‐Dade	
  County.	
  	
  29%	
  state	
  that	
  they	
  will	
  maintain	
  
employment	
  and	
  18%	
  are	
  uncertain.	
  	
  	
  The	
  outlook	
  is	
  slightly	
  brighter	
  for	
  firms	
  with	
  250+	
  employees.	
  	
  
Business	
  managers	
  expect	
  to	
  either	
  increase	
  employment	
  in	
  Miami-­‐Dade	
  (41%),	
  maintain	
  employment	
  
in	
  Miami-­‐Dade	
  (24%),	
  or	
  increase	
  employment	
  at	
  another	
  location	
  outside	
  of	
  Miami-­‐Dade	
  (18%).	
  

• The	
  survey	
  asked	
  business	
  managers	
  to	
  share	
  insights	
  about	
  the	
  local	
  workforce.	
  First,	
  they	
  were	
  asked	
  
to	
  predict	
  the	
  relative	
  ease	
  of	
  recruiting	
  qualified	
  employees	
  in	
  the	
  next	
  five	
  years.	
  	
  18%	
  believe	
  that	
  it	
  
will	
  be	
  easier	
  to	
  fill	
  vacancies	
  and	
  39%	
  predict	
  that	
  it	
  will	
  be	
  as	
  easy	
  /	
  difficult	
  as	
  it	
  has	
  been	
  in	
  the	
  past	
  
five	
  years.	
  	
  As	
  with	
  the	
  expansion-­‐related	
  question,	
  there	
  is	
  a	
  fair	
  amount	
  of	
  uncertainty	
  –	
  23%	
  state	
  
that	
  they	
  “do	
  not	
  know”	
  at	
  this	
  time.	
  
	
  
Several	
  survey	
  questions	
  sought	
  insight	
  about	
  skills	
  needed	
  by	
  area	
  employers.	
  	
  Only	
  17.5%	
  of	
  business	
  
respondents	
  stated	
  that	
  having	
  staff	
  speaking	
  other	
  languages	
  in	
  addition	
  to	
  English	
  is	
  not	
  important	
  to	
  
their	
  business.	
  	
  	
  In	
  addition	
  to	
  English,	
  Spanish	
  (38.6%),	
  Portuguese	
  (7.1%)	
  and	
  Creole	
  (6.3%)	
  ranked	
  top	
  
the	
  languages	
  most	
  needed	
  by	
  Miami-­‐Dade	
  County	
  businesses.	
  
	
  
Business	
  managers	
  and	
  owners	
  shared	
  insight	
  about	
  the	
  specific	
  skills	
  sets	
  that	
  are	
  most	
  in-­‐demand.	
  In	
  
response	
  to	
  the	
  question	
  “Miami-­‐Dade	
  County	
  needs	
  to	
  increase	
  education	
  and	
  training	
  of	
  individuals	
  
with	
  what	
  skill	
  sets?,”	
  Information	
  technology	
  received	
  the	
  highest	
  percentage	
  of	
  respondents	
  by	
  small	
  
and	
  mid-­‐sized	
  companies	
  as	
  well	
  as	
  those	
  with	
  more	
  than	
  250	
  employees.	
  	
  Soft	
  skills	
  also	
  ranked	
  highly	
  
–	
  English	
  language,	
  reading,	
  writing,	
  communication,	
  and	
  customer	
  service	
  –	
  among	
  companies	
  with	
  
fewer	
  than	
  250	
  employees.	
  	
  Along	
  with	
  IT	
  skills,	
  businesses	
  with	
  more	
  than	
  250	
  employees	
  ranked	
  
finance/business,	
  science/engineering/math,	
  communication,	
  and	
  professional	
  services	
  among	
  the	
  top	
  
five.	
  

• To	
  complete	
  the	
  survey,	
  business	
  managers	
  shared	
  their	
  opinions	
  on	
  Miami-­‐Dade	
  as	
  a	
  business	
  location.	
  
First,	
  they	
  were	
  asked	
  why	
  companies	
  should	
  choose	
  to	
  locate	
  in	
  Miami-­‐Dade	
  County.	
  	
  Geographic	
  
location	
  (40.0%)	
  and	
  the	
  diverse/international	
  population	
  (29.5%)	
  were	
  the	
  clear	
  winners.	
  	
  Lowest	
  on	
  
the	
  rating	
  were	
  business	
  friendly	
  regulatory	
  climate	
  (2.2%),	
  existing	
  industry/supplier	
  base	
  (2.2%),	
  and	
  
skilled	
  workforce	
  (2.9%).	
  	
  
	
  
Second,	
  business	
  managers	
  were	
  given	
  an	
  opportunity	
  to	
  provide	
  ideas	
  on	
  specific	
  things	
  area	
  leaders	
  
can	
  do	
  to	
  make	
  Miami-­‐Dade	
  County	
  a	
  better	
  location	
  for	
  their	
  business.	
  	
  More	
  than	
  500	
  respondents	
  
wrote-­‐in	
  answers	
  to	
  this	
  question.	
  The	
  consulting	
  team	
  read	
  the	
  responses	
  and	
  aggregated	
  them	
  
according	
  to	
  subject	
  matters.	
  	
  Improvements	
  to	
  the	
  business	
  climate	
  (lower	
  taxes,	
  fees	
  and	
  insurance	
  
costs,	
  for	
  example,	
  as	
  well	
  as	
  improving	
  regulations	
  and	
  permitting	
  processes)	
  received	
  the	
  highest	
  
percentage	
  of	
  responses	
  (18.5%).	
  	
  Improvements	
  to	
  governance	
  (12.8%)	
  and	
  continuing	
  to	
  address	
  
corruption	
  (12.0%)	
  were	
  also	
  top	
  on	
  business	
  managers’	
  minds.	
  
	
  

The	
  remainder	
  of	
  this	
  appendix	
  provides	
  charts	
  for	
  each	
  survey	
  question.	
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PART	
  1:	
  RESIDENT	
  RESPONSES	
  

Survey	
  Demographics	
  

	
  

What	
  is	
  your	
  age	
  range?	
  

	
  

In	
  what	
  county	
  do	
  you	
  live?	
  

	
  

	
  

7.5%!

44.9%!

23.2%!

19.1%!

5.1%!

0.2%!

65+!

45-64!

35-44!

25-34!

18-24!

< 17 years!

12 

0.4% 

0.4% 

6.8% 

92.4% 

Palm 
Beach!

Monroe!

Broward!

Miami-
Dade!
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How	
  long	
  have	
  you	
  lived	
  in	
  your	
  county?	
  

	
  

	
   	
  

70.5%!

10.0%!

10.2%!

9.3%!

16 years 
or longer!

11-15 
years!

5-10 
years!

< 5 years!

14 
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Satisfaction	
  with	
  Miami-­‐Dade	
  

	
  

How	
  well	
  does	
  Miami-­‐Dade	
  satisfy	
  your	
  needs	
  in	
  the	
  following	
  areas?	
  	
  
(1	
  =	
  very	
  dissatisfied,	
  5	
  =	
  very	
  satisfied	
  –	
  Chart	
  shows	
  average	
  score.)	
  

	
  

	
  

	
  

	
  

	
   	
  

1.98!
2.03!
2.08!

2.19!
2.26!
2.34!
2.34!
2.35!
2.37!
2.38!
2.41!

2.56!
2.60!
2.67!

2.95!
3.01!
3.04!
3.08!
3.09!
3.11!
3.14!
3.22!

3.41!
3.51!

3.63!
3.80!
3.80!

3.90!
3.90!

0! 1! 2! 3! 4! 5!
Government Leadership!

Job Growth!
Mass Transit!

Cost of Living!
Pedestrian / Bicycle Routes!

Job Availability!
Cost of Doing Business!

Wage Levels!
Small Business Resources!

Housing Value!
Growth Management!

Career Advancement Opportunities!
Road Capacity!

Driving Time to Work!
Image of the Region as a Business Location!

Safety!
Healthcare!

Training / Skills Development Programs!
Family Friendliness!

PreK-12 Schools!
Race / Ethnic Relations!

Highway Access!
Telecommunications!

Air Service!
Arts / Culture!

Entertainment / Recreation!
Image of the Region as a Visitor Destination!

Climate!
Colleges and Universities!
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Desired	
  Target	
  Industries	
  

	
  

What	
  three	
  industry	
  sectors	
  are	
  the	
  most	
  desirable	
  targets	
  for	
  Miami-­‐Dade’s	
  future	
  economic	
  development?	
  

	
  

What	
  types	
  of	
  business	
  operations	
  are	
  the	
  most	
  desirable	
  for	
  Miami-­‐Dade	
  County?	
  

	
  

	
  

0.1%!
0.5%!
1.3%!
1.8%!
2.1%!
2.5%!
2.6%!
3.3%!
3.7%!
3.9%!
4.0%!
4.9%!
5.2%!
6.3%!
7.4%!
7.8%!

9.0%!
9.6%!
10.0%!

14.1%!

Petrochemical!
Automotive!

Other!
Security / Defense!

Fashion!
Public Admin / Government!
Non-Profit / Social Services!

Agriculture!
Wholesale / Retail Trade!

Aviation / Aerospace!
Creative / Design!

Distribution / Logistics!
Financial Services!

Maritime / Port Related!
IT / Software / Telecom!

Biosciences / Life Sciences!
Film / Entertainment!

Healthcare / Hospitals!
Clean Energy!

Hospitality / Tourism!

11.7% 

17.9% 

18.8% 

23.4% 

28.2% 

Manufacturing / Assembly 

Sales / Customer Support 

Warehousing / Distribution / 
Logistics 

Research and Development 

Corporate / U.S. / Regional 
Headquarters 
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Strengths	
  and	
  Challenges	
  

	
  

What	
  are	
  Miami-­‐Dade’s	
  top	
  three	
  strengths?	
  

	
  

What	
  are	
  Miami-­‐Dade’s	
  top	
  three	
  weaknesses?	
  

	
  

	
  

0.2%!
0.3%!
0.5%!
0.6%!
0.9%!
0.9%!
1.2%!
1.9%!
2.5%!
2.8%!

6.1%!
8.4%!
8.4%!
9.2%!

14.5%!
18.5%!

23.2%!

Government / political leadership!
Economy!

Career / job opportunities!
Other (please specify)!

PreK-12 schools!
Transportation infrastructure!

Cost of living!
Workforce / talent!
Entrepreneurship!
Business climate!

Colleges and universities!
Arts and culture!

Lifestyle!
Natural environment!

International presence!
Diversity of residents!
Geographic location!

0.3%!
0.3%!
0.5%!
0.7%!
0.8%!
0.8%!
1.2%!
1.3%!
2.5%!
3.5%!

6.5%!
8.7%!
9.3%!

15.0%!
15.1%!
15.4%!

18.1%!

Geographic location!
International presence!

Natural environment!
Entrepreneurship!

Other!
Lifestyle!

Colleges and universities!
Diversity of residents!

Arts and culture!
Business climate!

Workforce / talent!
PreK-12 schools!

Economy!
Career / job opportunities!

Transportation infrastructure!
Cost of living!

Government / political 
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Economic	
  Development	
  

	
  
What	
  mix	
  of	
  activities	
  will	
  ensure	
  the	
  highest	
  level	
  of	
  economic	
  development	
  success	
  for	
  Miami-­‐Dade?	
  

	
  

How	
  would	
  you	
  grade	
  Miami-­‐Dade’s	
  economic	
  performance	
  over	
  the	
  past	
  five	
  years?	
  

	
  

	
  

	
  

27.4% 

35.7% 

37.8% 

Start new 
entrepreneurial 

companies 

Recruit companies into 
Miami-Dade County 

Grow and retain existing 
Miami-Dade County 

companies 

13.3%!

30.5%!

44.8%!

10.6%!

0.7%!

F!

D!

C!

B!

A!
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PART	
  2:	
  BUSINESS	
  MANAGER	
  AND	
  OWNER	
  RESPONSES	
  

About	
  the	
  Respondents	
  

	
  

Do	
  you	
  own	
  or	
  manage	
  a	
  business	
  in	
  Miami-­‐Dade	
  County?	
  

	
  

The	
  following	
  charts	
  represent	
  answers	
  from	
  business	
  managers	
  and	
  owners	
  only.	
  

My	
  business	
  is	
  in	
  the	
  following	
  industry…	
  

	
  

	
  

20.9%!

79.1%!

Yes!

No!

0.1%!
0.4%!
0.5%!
0.6%!
0.7%!
0.8%!
1.1%!
1.2%!
1.4%!
1.4%!
1.7%!
1.8%!
2.5%!
2.9%!
3.7%!
3.9%!
5.1%!
5.3%!
5.3%!
6.1%!

7.6%!
8.1%!

15.2%!
22.7%!

Petrochemical!
Security / Defense!

Biosciences / Life Sciences!
Clean Energy!

Maritime / Port Related!
Aviation / Aerospace!

Automotive!
Manufacturing!

Fashion!
Public Administration / Government!

Agriculture!
Arts / Culture!

Distribution / Logistics!
Education!

Film / Entertainment!
IT / Software / Telecommunications!

Construction / Real Estate!
Healthcare / Hospitals!

Hospitality / Tourism!
Creative / Design!

Financial Services!
Wholesale / Retail Trade!

Non-Profit / Social Services!
Professional Services!
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My	
  business	
  is	
  headquartered	
  in	
  Miami-­‐Dade…	
  

	
  

	
   	
  

10.7%!

89.3%!

No!

Yes!
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Business	
  Growth	
  Expectations	
  
	
  

In	
  the	
  next	
  five	
  years,	
  my	
  business	
  expects	
  to:	
  

	
  

	
  

	
   	
  

17.9% 

7.7% 

6.1% 

29.4% 

39.1% 

I don't know 

Increase employment 
outside of Miami-Dade 

County 

Decrease employment 
in Miami-Dade County 

Maintain employment in 
Miami-Dade County 

Increase employment in 
Miami-Dade County 

8.8%!

17.6%!

8.8%!

23.5%!

41.2%!

I don't know 

Increase employment 
outside of Miami-Dade 

County 

Decrease employment 
in Miami-Dade County 

Maintain employment 
in Miami-Dade County 

Increase employment 
in Miami-Dade County 

All Companies 250+ Employee Companies 
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Workforce	
  Development	
  and	
  Skills	
  Needs	
  

	
  
Compared	
  to	
  the	
  past	
  five	
  years,	
  I	
  predict	
  that	
  my	
  company’s	
  ability	
  to	
  fill	
  job	
  vacancies	
  in	
  the	
  next	
  five	
  years	
  
will	
  be:	
  

	
  

For	
  your	
  business,	
  how	
  important	
  is	
  having	
  staff	
  speaking	
  other	
  languages	
  in	
  addition	
  to	
  English?	
  

	
  

22.6%!

5.0%!

16.0%!

38.6%!

17.8%!

I don't know 

Crisis situation in 
which positions 

will go unfilled 

More difficult 

Same difficulty / 
ease 

Easier 

11.5%!

0.0%!

26.9%!

42.3%!

19.2%!

I don't know 

Crisis situation in 
which positions 

will go unfilled 

More difficult 

Same difficulty / 
ease 

Easier 

All Companies 250+ Employee Companies 

17.5%!

25.9%!

19.4%!

37.3%!

Not important!

Somewhat 
important!

Important!

Very important!
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What	
  languages	
  does	
  your	
  company	
  need	
  in	
  conducting	
  daily	
  business?	
  

	
  

To	
  better	
  serve	
  your	
  business,	
  Miami-­‐Dade	
  County	
  needs	
  to	
  increase	
  education	
  and	
  training	
  of	
  individuals	
  
with	
  the	
  following	
  skill	
  sets:	
  (Open	
  ended	
  question,	
  aggregated	
  top	
  responses)	
  
	
  

	
  

	
  

0.5%!

1.3%!

3.1%!

6.3%!

7.1%!

38.6%!

43.1%!

Japanese!

Mandarin!

Other!

Creole!

Portuguese!

Spanish!

English!

1.7%!
1.7%!
1.7%!
1.7%!
3.3%!
3.3%!
3.3%!
5.0%!
5.0%!
5.0%!
5.0%!
6.7%!
6.7%!
8.3%!

11.7%!
11.7%!
18.3%!

Analytical / Critical 
Clerical 

Vocational / Trade Skills 
Logistics 

Reading / Writing 
International Business 

Sales 
English Language Skills 

Health Care/ Bio 
PreK-12 Education 

Management and 
Professional Skills / Work 

Professional Services 
Communication 

Science / Engineering / 
Finance / Business 

Information Technology 

1%!
1%!
1%!
1%!
1%!
1%!
1%!
1%!
2%!
2%!
3%!
3%!
3%!
4%!
4%!
5%!
6%!
6%!
8%!
8%!
11%!
13%!
15%!

Construction 
Performing Arts 

Higher Education 
Entrepreneurship 

Creative Arts 
Clerical Skills 

Tourism / Hospitality 
International Business 

Sales 
Vocational / Trade Skills 

Analytical / Critical 
PreK-12 Education 

Management 
Health Care / Medical 

Other 
Engineering / 

Professional Skills / 
Finance / Business 
Customer Service 

Communication 
Reading / Writing 

English Language Skills 
Information Technology 

All Companies 250+ Employee Companies 
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Why	
  Miami-­‐Dade	
  

	
  

Why	
  should	
  companies	
  choose	
  to	
  locate	
  in	
  Miami-­‐Dade	
  County?	
  

	
  

	
   	
  

2.0%!

2.2%!

2.2%!

2.9%!

3.4%!

3.7%!

4.2%!

9.9%!

29.5%!

40.0%!

Other!

Business friendly regulatory climate!

Strong existing industry / supplier base!

Skilled workforce!

Businesses should not choose to 
locate in Miami-Dade County!

Logistics infrastructure!

Competitive business costs!

Lifestyle amenities!

Diverse, international population!

Geographic location!
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What’s	
  Needed	
  
	
  

What	
  one	
  specific	
  thing	
  can	
  Miami-­‐Dade	
  area	
  leaders	
  do	
  to	
  make	
  this	
  a	
  better	
  place	
  for	
  your	
  business?	
  	
  
(Open-­‐ended	
  question	
  with	
  topics	
  aggregated)	
  

	
  

	
  

	
  

	
  

	
  

8.6%!

9.7%!

12.0%!

12.8%!

18.5%!

Improve Basic Education!

Improve Transportation!

Continue Fighting Corruption !

Better Governance!

Business Environment!


